
https://www.edgeprop.my/




FRIDAY, NOVEMBER 17, 2017  .  ISSUE 2535/2017 . PP19055/06/2016(034530)

A PULLOUT EVERY FRIDAY WITH

PRINT + DIGITAL

online + offl  ine
available

where do i get a copy of 
this weekly pullout?

www.EdgeProp.my
to download
for free

go to
Prices in the local housing market have moderated further 
so far this year while transactions have continued to decline. 
See Pages 6 and 7.

STILL GLOOMY

EP

04
NEWS

L & G’s Sena 
Parc to offer 
landed 
homes below 
RM500,000

EP

08
NEWS

EP

10
FEATURE

Where are 
shopping 
centres 
heading in the 
digital era?

Sime Darby 
launches 
Lot 15 serviced 
apartment
in SJCC

EP

12
FEATURE

From luxe 
villa bookings 
to property 
management

https://www.edgeprop.my/


FRIDAY  NOVEMBER 17,  2017 •  THEEDGE  FINANCIAL DAILY    EP 2 

Managing Director/Editor-in-chief  
Au Foong Yee

EDITORIAL
Editor  Lam Jian Wyn

Contributing Editor  Sharon Kam
Deputy Chief Copy Editor

James Chong
Copy Editor 

Geraldine Tan
Senior Writer  Tan Ai Leng

Writers  Rachel Chew, Natalie Khoo, 
Shawn Ng, Lum Ka Kay

Art Director  Sharon Khoh
Design Team

Nik Edra, Rajita Sivan, Jun Kit

For New Launches/Events/
Press Releases/News Tips

email: editor@edgeprop.my
Tel: 03-7721 8211 Fax: 03-7721 8280

ADVERTISING & MARKETING 
Associate Account Director, 

Advertising & Marketing
Heidee Ahmad (019) 388 1880

Senior Account Manager 
Ian Leong (012) 359 1668

Account Managers
Jeffrey Yeoh (016) 217 9227

Khairul Amilin Ismail (019) 426 5101
Marketing Support & Ad Traf  c

Madeline Tan (03) 7721 8218
email: marketing@edgeprop.my

NEGOTIATOR & CUSTOMER
ADVISORY SERVICE

Senior Manager  Elizabeth Lay
Senior Associate  Stannly Tan

Associate  Karen Wong

For enquiries and listings
email: support@edgeprop.my

GL: (03) 7721 8175/ 8172 

EdgeProp.my pullout is published 
by The Edge Property Sdn Bhd. It is 
available with The Edge Financial 

Daily every Friday. The pullout 
is also distributed at more than 

200 of  ces, shopping complexes, 
condos, medical centres, F&B outlets 
and LRT stations in the Klang Valley. 
You can also download it for free at

www.EdgeProp.my

EdgeProp.my

The Edge Property Sdn Bhd 
(1091814-P) 

Level 3, Menara KLK,
No 1 Jalan PJU 7/6, Mutiara 

Damansara, 47810 Petaling Jaya, 
Selangor, Malaysia

Publisher and Group CEO 
Ho Kay Tat

EDITORIAL
Editor-in-Chief  Azam Aris

CORPORATE 
Chief Operating Of  cer

Lim Shiew Yuin
ADVERTISING & MARKETING 

Chief Commercial Of  cer 
Sharon Teh (012) 313 9056

General Manager 
Kingston Low (012) 278 5540

Senior Sales Managers
Fong Lai Kuan (012) 386 2831
Gregory Thu (012) 376 0614
Michael Tan (012) 213 0252

Creative Marketing 
Chris Wong (016) 687 6577

Head of Marketing Support
& Ad Traf  c

Lorraine Chan (03) 7721 8001

Th e Edge Malaysia

NEWS HIGHLIGHTS from www.EdgeProp.my

Aera year-end party
Date: Nov 19 (Sun)
Time: 10am to 5pm
Venue: Chin Hin Sales Gallery, 
A-0-9 Pusat Perdagangan Kuchai, 
No 2, Jalan 1/127, Off  Jalan 
Kuchai Lama, Kuala Lumpur
Contact: (03) 7984 7878
Organised by Chin Hin 
Property Group, guests get 
to enjoy a delicious buff et 
lunch as well as other 
activities. There will also 
be a showcase of Aera 
Residences, 
a serviced 
apartment 
development 
in Petaling 
Jaya South.

Nara launch at Gamuda 
Gardens
Date: Nov 18 and 19 (Sat and Sun)
Time: 10am to 6pm
Venue: Gamuda Gardens 
Sales Gallery, Lot 3825 & 3826, 
Jalan Sg Serai, Kg Sungai 

Liew Kee Sin 
conferred doctorate
Tan Sri Liew Kee Sin received an 
honorary doctorate of entrepreneur-
ship from INTI International Uni-
versity on Nov 15. Liew is Eco World 
Development Group chairman.

In his acceptance speech, he said 
he had graduated from Universiti 
Malaya in 1981 and his university 
education had given him a “good 
background” to build his career.

Liew received his doctorate from 
INTI chancellor Tan Sri Arshad Ayub 
during the university’s convocation 
ceremony.

“Liew’s conferment with the hon-
orary doctorate of entrepreneurship 
truly illustrates his service in the 
property development landscape, 
his commitment to the growth of 
the nation, both economically and 
socially, and his continued belief in 
excellence, team spirit and commit-
ment to drive community enrich-
ment,” said Arshad.

LAUNCHES + EVENTS If you have any real estate-related events, email us at propertyeditor@bizedge.com.
Events listed here will also appear on www.EdgeProp.my.

Serai, Rawang, Selangor
Contact: (03) 6037 2888
Gamuda Land is launching the 
second phase of landed homes 
known as Nara at its Gamuda 
Gardens township. Guests 
will also get a chance to test 
drive the latest Volvo car.

Bayu Indera launch
Date: Nov 19 (Sun)
Time: 10am to 6pm
Venue: Bayu Indera Gallery, Port 
Dickson, Negeri Sembilan
Contact: (1700) 81 5925
Seri Pajam Development Sdn 
Bhd will be launching single-
storey terraced houses with 
prices starting from RM270,000 
in Port Dickson. There will also 
be activities such as games, 
water playland and a terrarium 
workshop at the launch event.

Preview of Liana at 
Elmina Gardens
Date: Nov 18 and 19 (Sat and Sun)
Time: 10am to 6pm
Venue: Elmina Pavilion, Persiaran 
Eserina, Elmina East, Seksyen 

16, Shah Alam, Selangor
Contact: (03) 7831 2253
Sime Darby Property invites 
all to the preview of the fi nal 
edition of superlink homes in 
Elmina Gardens in Shah Alam.

Triple your gains!
Date: Nov 18 and 19 (Sat and Sun)
Time: 2pm to 4pm
Venue: Oasis Gallery, No 
2A, Jalan PJU 1A/2, Oasis 
Damansara, Petaling Jaya
Contact: (03) 7843 9898
IOI Properties is organising two 
talks to provide participants with 
innovative ideas and property 
investment insights. Gavin 

Liew of The Makeover Guys 
will present his talk entitled 
“Creative Makeover Solutions 
to Achieve Higher Returns and 
Easy Rent Out” on the fi rst day 
while Malaysian Institute of 
Estate Agents past president 
Siva Shanker will have his 
presentation on the second day 
entitled “2018 and Beyond — 
What’s Hot and What’s Not”.

Seremban 2 Carnival 2017
Date: Nov 19 (Sun)
Time: 9am to 6pm
Venue: Seremban 2 Sales 
Gallery, P.T. 10786, Seremban 2, 
Seremban, Negeri Sembilan
Contact: (06) 7613 888
Organised by IJM Land, this 
event will feature celebrities 
such as silver medallist 
badminton player in the 
Rio Olympics, Goh Liu Ying 
and Datuk Fazley Yaakob, 
Masterchef Celebrity Malaysia 
& Artiste. Event highlights 
include wall climbing, 
kinetic cycling, zumba and 
a “fi t and foodie” bazaar.
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Kuala Lumpur’s high levels of gen-
eral friendliness which facilitates 
expatriates in getting settled and 
enjoying a great work life placed 
the city fourth out of 51 cities in the 
Expat City Ranking 2017.

KL joined Manama (1), Prague 
(2), Madrid (3), Amsterdam (5), 
Barcelona (6), Johannesburg (7), 
Bangkok (8), Basel (9), and Frank-
furt (10) in the top 10 list of the 
rankings based on data collected 
in the annual Expat Insider survey 

KL’s fourth best city for expats in 2017

KTMB to unlock 
value of its 
landbank
Keretapi Tanah Melayu Bhd (KTMB) 
is looking to develop projects on its 
land plots within the Klang Valley 
over the next two to three years, 
as part of its initiative to ramp up 
income from the non-fare segments, 
said its chief executive offi  cer Mohd 
Rani Hisham Samsudin.

“Our landbank could generate 
projects worth RM6 billion. We are 
looking at various pockets of oppor-
tunities for the parcels neighbouring 
our stations, to unlock their value 

and subsequently improve contri-
bution to our revenue from the non-
fare segments,” he told reporters at 
the launching ceremony of the 39th 
Asean Railways CEO’s Conference in 
Kuala Lumpur on Nov 14.

Mohd Rani said KTMB’s prop-
erty development foray will focus 
on transit-oriented developments 
and partnering with strategic de-
velopers.

“If all goes well and subject to 
relevant approvals, we could kick 
off  the property projects as early as 
next year,” said KTMB’s independent 
non-executive director Datuk Ah-
mad Zainuddin Jamaluddin.

Correction
In the Nov 10, 2017 cover 
story titled “Timeless Appeal”, 
it was incorrectly stated in 
one of the infographics that 
a yet-to-be-named mixed 
development along Old Klang 
Road is being developed by 
Kerjaya Prospek Group Bhd. 
The actual developer is Kerjaya 
Prospek Property Sdn Bhd.

Look out for the 
results

tomorrow 
on www.EdgeProp.my 

and in the next 
EdgeProp.my pullout.

conducted by InterNations, a glob-
al network and information site.

The majority of expats rated 
the general friendliness towards 
foreign residents positively in Ma-
nama (84%), Amsterdam (83%), 
KL (78%), and Madrid (74%), com-
pared with a global average of 67%.

Manama, the small capital of 
the Arab monarchy Bahrain, as 
well as Madrid and KL, are highly 
appreciated for the ease of getting 
settled in these cities.

How do I get past issues of this weekly pullout?
Go to www.EdgeProp.my to download for free

trending
now
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L & G’s Sena Parc to offer landed 
homes below RM500,000

LOW YEN YEING | EdgeProp.my
BY  RACHEL CHEW

KUALA LUMPUR: Land and General Bhd 
(L&G) will be rolling out Sena Parc, its new 
township development located in Sen-
awang, Negeri Sembilan as soon as De-
cember.

Located on the site of the former Tuanku 
Jaafar Golf and Country Resort, Sena Parc is 
the largest lifestyle residential development 
in the vicinity. It is close to the Seremban 
town centre and surrounded by a full range 
of amenities such as hospitals, hypermar-
kets, schools, police station, post offi  ce and 
commercial centres.

Th e 220-acre freehold township with an 
estimated GDV of RM600 million will be 
developed over three phases with predom-
inately landed homes.

“Sena Parc is located on the site of a former 
golf club, so you can imagine the scenic and 
undulating natural setting. With this beauti-
ful location, we will emphasise nature as one 
of the selling points and retain over 10% of 
the land for parks and lakes,” L&G managing 
director Low Gay Teck told EdgeProp.my.

Th e fi rst phase of Sena Parc will consist of 
533 units of double-storey terraced houses 
and semidees spread over 58 acres. Th e esti-
mated GDV for phase one is RM240 million.

Th e indicative land sizes for the terraced 
houses in phase one are from 20ft x 70ft to 
22ft x 75ft, and 35ft x 80ft for the semidees. 
Th e indicative selling prices start from slightly 
under RM500,000.

Phase 1 of mall at Eco Sanctuary 
targets to open end of next year

Sanctuary Mall 
and Somerset 
lifestyle 
shopof  ces are 
some of the 
components in 
Eco Sanctuary 
City.

Ho: The 
commercial 
property’s 
development is 
timely to serve 
the needs of the 
residents who 
stay nearby.

BY  TAN AI LENG

KOTA KEMUNING: Phase 1 of Sanctuary 
Mall located in the heart of the upcoming 
Eco Sanctuary City, which is the integrat-
ed development zone of the 308-acre Eco 
Sanctuary township near Kota Kemuning, 
Selangor, is expected to start operations by 
the end of next year.

Th e 62-acre Eco Sanctuary City comprises 
the mall, serviced apartments, education-
al institutions, offi  ce towers, a hotel and a 
convention centre.

Eco World Development Group Bhd’s Eco 
Sanctuary general manager Ho Kwee Hong 
noted that the opening of the mall would be 
timely as residents of Eco Sanctuary would 
be gradually moving in, following the ex-
pected handover of the initial residential 
phases by the second quarter of next year.

Since June 2015, the township has 
launched Monterey, Terraza and Grandezza 
landed homes as well as Th e Parque Resi-
dences condominium.

“Neighbouring township developments 
will also see at least 3,000 houses being 
handed over by the end of this year or early 
next year. Coupled with the residents of Eco 
Sanctuary [moving in], the mall will open 
at the right time to serve the needs of the 
residents,” remarked Ho.

Phase 1 of Sanctuary Mall is designed with 
a strip mall concept. Th e 3-storey mall will 

space will be for household products and 
others,” Ho said.

She noted that Sanctuary Mall will be 
developed in phases according to market 
needs and the township’s population growth. 
It will eventually have 500,000 sq ft of NLA 
with integrated elements, including serviced 
apartments on top of the mall as well as a 
hotel and convention centre next to the mall.

Sanctuary Mall will be surrounded by Eco 
Somerset lifestyle shopoffi  ces. Th e recent 
launch of the second phase of Eco Sanctuary 
lifestyle shopoffi  ces has seen 60% take-up 
since its launch in early October.

Eco Somerset 2 off ers 68 units of 2- and 
3-storey lifestyle shopoffi  ces with built-up 
sizes between 3,000 sq ft and 6,000 sq ft. 
During its launch last month, 26 units were 
released for sale.

“Phase 1 alone will have eight thematic 
parks, namely the Central Park, Wellness 
Park, Picnic Park, Lakeview Park, Zen Park, 
Linear Park, Atelier Park and Inspiration Park. 
Th ey are nicely spread within the phase so 
that everywhere you go, you will be able to 
enjoy the parks with your family and neigh-
bours,” said Low.

“Th is will not be a gated community as the 
houses come with individual land titles but it 
is guarded with patrol services. Residents can 
apply to fence up the area in future,” he added.

Phase 1 is slated for completion in 2020 
while the entire project will take about six 
years to be completed.

The show gallery and show units for 
phase 1 opened on Nov 11 while the offi  -
cial launch will be in December or January, 
off ered Low.

On the next phases, Low said: “We are 
still fi nalising the plan for phase 2 and 3, 
but one thing is sure is — we will stick to the 
green and sustainable concept, emphasis-
ing comfortable and resort lifestyle living. 
We wish to introduce a new living concept 
to the locals”.

Th e developer is also mulling plans for 
the former resort clubhouse. “We plan to 
demolish the building and build a small 
commercial area to support the communi-

have a gross fl oor area of 130,000 sq ft and net 
lettable area (NLA) of close to 100,000 sq ft.

“It will have at least 50 retail lots. Ten-
tatively, we are allocating 45% of the space 
for food and beverage (F&B), 30% for con-
veniences and services, while the remaining 

Th e units measuring 22ft by 70ft have a 
selling price of RM2.16 million, and all the 
four corner lots have been sold.

“Eco Somerset 1, which was launched in 
April last year, had received good response 
with 70% of the 88 units snapped up on the 
fi rst day of launch,” she said, adding that al-
most all of the units in Eco Somerset 1 have 
since been taken up. Th e selling prices were 
from RM2 million.

According to Ho, the remaining units of 
Eco Somerset 2 that off er a larger land size 
measuring 22ft by 75ft will be launched 
next year.

Th e lifestyle shopoffi  ces will house busi-
nesses that can cater to the daily needs of 
Eco Sanctuary residents and include retail, 
F&B and other services such as laundry 
services.

The Central Park at Sena Parc. Phase 1 will comprise 533 
units of double-storey terraced houses and semidees. 

ty. We will also not rule out the possibility 
of building a serviced apartment if demand 
is strong.”

Sena Parc is connected by the North-
South Expressway and LEKAS Highway. 
Th e nearest KTM stations are Sungai Gadut 
station, which is 5km away from the town-
ship while the Senawang and Seremban 
KTM stations are 6km and 11km away, 
respectively.

“We are only fi ve to 10 minutes away from 
the LEKAS Highway’s Senawang toll exit, 
and you can go everywhere conveniently 
via the highway,” Low noted.

Sena Parc has been open for registration 
of interest since the end of last year and it 
has received thousands of registrants so 
far, said Low.

“They are mostly locals from Serem-
ban but there are some from the Klang 
Valley. With the improved connectivity, 
people in the city do not mind moving 
further away to the suburbs. I person-
ally tested out how long it takes from 
our office (in Bandar Sri Damansara) 
to the project site. It took about 45 to 50 
minutes during off-peak hours, which I 
think is widely acceptable by the mar-
ket,” Low shared.

The developer is also working on the 
launch of the second phase of Foresta at 
Bandar Sri Damansara called Seresta.

“We will announce the details in due 
course. We plan to roll out Seresta after 
Chinese New Year next year,” he revealed.

LOW YEN YEING | EdgeProp.my

Low: We will emphasise nature 
as one of the selling points.
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Another challenging 
year for property 

market

Continues to soften

Residential remains the 
main driver

Affordable housing 
tops the demand list

Prices holding

Although some prefer to be 
optimistic and believe we 
are already seeing a glim-
mer of recovery for the cur-
rent slowdown in the prop-
erty market, what does the 

latest market data tell us?
Th e latest property market data for the 

fi rst half of 2017 (1H17) released by the Val-
uation and Property Services Department 
(JPPH) of the Finance Ministry during the 
2017 Preliminary Property Market Brief on 
Nov 13 revealed that overall, the property 
market has softened in 1H17, with more 
than 153,000 transactions recorded worth 
RM67.82 billion, a decline of 6% in volume 
compared with a decline of 12.3% in 1H16.

Th e dip in transactions was felt in all prop-
erty sectors ranging between 0.9% and 12.7%.

However, transaction value has risen by 
5% in 1H17 from a year ago compared to the 
12% drop recorded in 1H16.

The increase in transaction value was 
seen across all property sectors, with 
growth ranging from 0.5% to 30% except 
for industrial properties, which saw a dip 
of 4.2%.

“Th e rate of contraction (in transaction 
volume) has reduced, indicating that the 
property market is adjusting to the changing 
market landscape,” said director of the Na-
tional Property Information Centre (Napic) 
Khuzaimah Abdullah.

New residential property launches have 
also declined by 9.1% to about 28,000 units 
in 1H17 compared with about 31,000 units 
in 1H16. 

Housing price moderates
Th e Malaysian House Price Index (MHPI) 
showed that housing prices have moderat- BY  NATALIE KHOO 

Residential market
Overhang status

PRICE RANGE
OVERHANG UNITS OVERHANG VALUE (RM MIL)

2013 2014 2015 2016 1H2017 2013 2014 2015 2016 1H2017

RM50,000 or less 1,411 454 414 456 603 56.13 18.01 15.77 18.55 24.04

RM50,001 - RM100,000 3,157 1,833 1,348 1,299 1,067 263.76 149.09 108.60 81.41 86.33

RM100,001 - RM150,000 1,293 1,246 603 822 885 161.55 161.25 78.19 102.49 124.93

RM150,001 - RM200,000 1,128 825 907 975 1,664 199.20 145.29 157.53 166.87 307.29

RM200,001 - RM250,000 828 822 888 920 1,326 190.77 183.35 201.48 192.41 302.34

RM250,001 - RM300,000 872 844 1,213 1,358 2,000 240.04 234.46 342.22 303.69 546.62

RM300,001 - RM400,000 786 524 1,006 1,472 3,556 279.82 190.11 369.51 469.92 1,216.57

RM400,001 - RM500,000 529 851 846 1,438 2,494 234.36 388.82 388.35 604.91 1,148.29

RM500,001 - RM1,000,000 506 1,027 1,967 3,943 4,753 344.37 693.33 1,311.80 2,643.54 3,435.80

More than RM1,000,000 1,239 413 971 2,109 2,518 2,153.91 852.92 1,945.13 3,976.64 5,068.11

TOTAL 11,749 8,839 10,163 14,792 20,876 4,123.92 3,016.62 4,918.56 8,560.43 12,260.32

ed further by 5.6% in 2Q17 compared with 
7.1% a year ago.

As at 2Q17, the MHPI was at 184.1 points, 
rising a mere 0.4% from 183.3 points from 
the previous quarter.

Overall, housing prices have been on a 
rising trend since 2010, but the growth has 
moderated from the double digit growths 
seen then. Th e annual change in the MHPI 
was in the double digits from 4Q11 to 2Q14.

Between 2010 to 2Q17, the highest y-o-y 
growth recorded was in 4Q12 at 14.3%.

“Previously, if you bought a property at 
RM100,000, two years down the road you 
might have been able to sell it for RM120,000. 
Today, if you buy a RM100,000 property, 
you can only sell it for RM110,000,” said 
Khuzaimah.

Will there be a possibility of a property 
bubble happening in Malaysia? Khuzaimah 
explained that a property bubble happens 
when there is an exorbitant increase in prop-
erty prices to a point which is not sustainable.

“Th is means that the price keeps going up 
all the way and drops. And when it drops, it 
does not increase after that. What we have 
is overheating of prices, not a bubble. Th ere 
are countries that have gone through a bub-
ble burst situation and cannot rise up from 
there such as Japan. Th ankfully, our property 
prices have moderated,” said Khuzaimah.

She also noted that the recent Budget 
2018 did not have many “boost” factors for 
the housing sector while Bank Negara Ma-
laysia is still adopting its responsible lending 
guidelines and the overnight policy rate has 
remained at 3%.

Overhang and price-location 
mismatch
Th e residential market represented 61.8% of 
transaction volume at almost 95,000 transac-
tions worth RM33 billion — a 7% dip in vol-
ume with a mere 0.5% increase in value y-o-y.

Notably, the slow market absorption has 
led to an increase in residential overhang of 
20,876 units worth RM12.26 billion, a 40% 
growth in overhang volume against 1H16.

Overhang is defi ned as completed units 
which have remained unsold nine months 
after being launched.

Th e bulk of the overhang units comprised 
condominiums and apartments priced be-
tween RM500,000 and RM1,000,000.

Kedah has the highest number of over-
hang residential properties at 4,363 units 
with most of them (3,401 units) located in the 
Kuala Muda District alone. Most of the units 
were priced from RM300,000 to RM400,000.

“Th ere were a lot of completed units in 
Kedah this year. Once they have received the 
Certifi cation of Completion and Compliance, 
the data will be automatically updated to 
JPPH. Th is refl ects the mismatch in terms of 
price and location,” said Khuzaimah.

Timely data needed
Deputy Minister of Finance II Datuk Lee 
Chee Leong who offi  ciated the market brief 
presentation event voiced his concerns on 
the residential overhang status and strong-
ly urged the local authorities to study the 
data released by JPPH before considering 
approvals for new property developments.

“Th e same advice is also addressed to 
property developers. Timely and accurate 
data are very important. I strongly urge all 
data providers to continue supplying data as 
required by the Act. At the same time, JPPH 
should strengthen its role as the main prop-
erty data source in the country,” said Lee.

On whether data collated by JPPH can be 
disseminated more rapidly to all stakehold-
ers so that informed decisions can be made, 
JPPH (Operation) deputy director-general 

PROPERTY 
MARKET 
is not looking up yet

From left: Nordin, Lee and Khuzaimah 
at the launch of the 2017 Preliminary 
Property Market Brief

Residential market
New launches

PRICE RANGE
NEW LAUNCHES (UNITS)

1H2013 1H2014 1H2015 1H2016 1H2017

RM50,000 or less 127 176 613 58 389

RM50,001 - RM100,000 777 1,007 1,291 1,208 297

RM100,001 - RM150,000 2,860 1,893 2,558 1,365 1,797

RM150,001 - RM200,000 3,468 4,095 3,724 2,526 2,177

RM200,001 - RM250,000 2,959 2,720 4,189 3,220 1,390

RM250,001 - RM300,000 3,803 4,899 3,830 3,193 5,225

RM300,001 - RM400,000 6,212 5,890 9,064 5,769 2,976

RM400,001 - RM500,000 3,325 8,090 3,755 3,583 6,926

RM500,001 - RM1,000,000 5,162 16,432 15,687 8,652 5,685

More than RM1,000,000 2,462 3,489 4,569 1,683 1,535

Total 31,155 48,691 49,280 31,257 28,397
SOURCE: JPPH
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Overall property market  
Transaction volume & value

Residential market  
Transaction volume & value

Year        1H2013      1H2014      1H2015      1H2016      1H2017 Year         1H2013      1H2014      1H2015      1H2016     1H2017

Year         1H2013      1H2014      1H2015     1H2016     1H2017 Year        1H2013       1H2014     1H2015     1H2016      1H2017

-13.8%
3.3%

-3.6%

-12.3%
-6.0%

-0.4%

19.3%
-10.6%

-11.9% 5.0%

-11.7%
2.3%

-2.8%

-14.5%

-7.0%

2.8%

19.4%
-8.2%

-11.6% 0.5%

Volume of transactions Value of transactions (RM billion)

Volume of transactions Value of transactions (RM billion)

187,16418787,164 193,4031933,403
186,40718686,407

163,5271633,527
153,72915353,729 68.79688.79

82.03822.03
73.32733.32

64.60644.60 67.82677.82

120,04712020,047 122,83012222,830
119,4461199,446

102,09410202,094

94,992944,992

33.7533.3.75
40.30400.30

37.0137.7.01
32.7032.2.70 32.8532.2.85

Commercial market
Of  ce & retail space availability vacancy

MHPI, annual and quarterly change

Purpose-built of  ce space availability million sq m
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The fi rst half of 2017 has so far recorded 
over 10,000 commercial property trans-
actions in the country worth RM12 bil-
lion which is a dip of 11% in transaction 
volume. However, values went up 5.9% 
y-o-y.

According to the 1H17 Property Mar-
ket Report, the increase in commercial 
property transaction value is due to a 
number of large transactions involving 
shopping complexes, purpose-built of-
fi ce buildings and hotels.

The offi  ce sector is seeing an occu-
pancy rate of 83.5% as at 1H17, although 
unoccupied space in purpose-built offi  ce 
buildings stood at 3.4 million sq m.

Kuala Lumpur recorded the high-
est rate of unoccupied office space 
at more than 1.62 million sq m, fol-
lowed by 0.87 million sq m in Selan-
gor. Purpose-built offices saw a slight 
increase in occupancy of 0.48% from 

83.1% in 1H16 to 83.5% in 1H17.
In the retail space segment, oc-

cupancy dipped slightly by 0.73% to 
81.5% in 1H17 from 82.2% in 1H16. 
Both Kuala Lumpur and Selangor saw 
a dip of 2.3% (1H17: 84.9%, 1H16: 
86.9%) and 1.3% (1H17: 85.4%, 1H16: 
86.5%) respectively. 

Meanwhile, the industrial sub-sec-
tor recorded 2,421 transactions worth 
RM5.39 billion, down by 12.8% in vol-
ume and 4.2% in value. Selangor con-
tinued to dominate the market, with 
29.9% of the nation’s volume, followed 
by Johor and Perak, each with 15.2% 
and 9.6% market share respectively.

The industrial overhang increased 
872 units worth RM1.2 billion, up by 
3.6% and 7.9% in volume and value 
respectively. However, despite the in-
crease, the report noted that the over-
hang situation remained manageable.

Dr Zailan Mohd Isa said the data collated 
by JPPH and Napic are derived from various 
sources including property developers, prop-
erty agents, the government, hoteliers and 
property managers, and hence the question 
should be whether these data providers are 
submitting the data required on time for the 
full market report to be produced.

“We really have to educate our data pro-
viders. We have the property information 
unit at all our branch offi  ces which provide 
training so that the data providers know how 
to submit the data required online,” Zailan 
explained.

Meanwhile, JPPH director-general Nordin 
Daharom added that property data diff er 
from other data such as share transactions 
on the stock market because property trans-
actions require some time to be completed.

“Th ere is a lot involved in the process and 
it takes about one or two months before the 
data arrive at JPPH. It takes time to educate 
the public,” said Nordin.

While no one can predict when the prop-
erty market will start booming again, it sure 
looks like it may not be anytime soon.

SOURCE: JPPH
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Sime Darby launches Lot 15 serviced 
apartment in Subang Jaya City Centre

enable them to plan their fi nances and fa-
cilitate their borrowings,” says UEM Sunrise 
managing director and CEO Anwar Syahrin 
Abdul Ajib.

Such schemes can also help promote 
and raise the take-up rates of property de-
velopments.

Mah Sing’s CEO Datuk Ho Hon Sang says 
RTO schemes would ease homeownership 
by helping potential homebuyers who are 
not qualifi ed for a home loan.

Citing the loan approval rate by Bank 
Negara Malaysia (BNM) in 2016, 72% of the 
total loan approval rate comprises fi rst-time 
homebuyers who are purchasing properties 
below RM500,000, he says RTO schemes 
would be a good option for young families 
fi nding it diffi  cult to raise the initial down 
payment.

BY  LUM KA KAY

If rent-to-own (RTO) schemes are able 
to help more people own homes, prop-
erty developers would definitely be in 
favour of them.

Developers such as UEM Sunrise 
Bhd and Mah Sing Group Bhd, for in-

stance, are open to the RTO concept which 
allows a homebuyer to enter a rent-fi rst, 
buy-later contract with the property seller. 
Other developers that have come up with 
versions of the RTO concept include TAHPS 
Group Bhd’s “Stay and Own” scheme, Se-
langor Dredging Bhd’s (SDB) “Reside and 
Purchase” (RAP) programme and Khoo 
Soon Lee Realty Sdn Bhd’s “Rent Now Buy 
Later” programme.

Under the RTO concept, an individual 
can rent the property for a specifi c tenure 
and then has the option to purchase the 
property at a pre-determined agreed sales 
price at the end of the rental period. Usu-
ally, a portion of the rent will be credited 
to the sales price, making the scheme ap-
pealing to those who are unable to fork out 
the initial down payment or not qualifi ed 
for a mortgage.

UEM Sunrise and Mah Sing Group see 
homeownership as a necessity for many 
and RTO schemes will help provide a buff -
er period for these potential homebuyers to 
sort out their personal fi nances and build 
up their credit standing, before they start 
applying for a loan.

“Yes, there is a need [for RTO] as it is 
a good added solution for those who are 
planning to have a home but in the midst 
of building up their careers. Th is option will 

BY  LUM KA KAY

SUBANG JAYA: Sime Darby Property Bhd 
has launched its highly-anticipated Lot 15 
serviced apartment within its RM4 billion 
Subang Jaya City Centre (SJCC).

Lot 15 will open for sale this weekend 
(Nov 18 and 19), targeting fi rst-time home-
buyers and young professionals.

With a GDV of RM269.2 million, the 2.22-
acre, freehold Lot 15 comprises two 20-sto-
rey serviced apartment blocks with a total 
of 361 homes and three levels of retail units.

Tower A will comprise 188 units while 
Tower B will have 173 units.

Th e built-ups of the serviced apartments 
range from 624 sq ft to 1,001 sq ft, while 
prices will range from RM593,888 to RM1 
million.

Noting that the property market is chal-
lenging, Sime Darby Property chief operat-
ing and transformation offi  cer Datuk Wan 
Hashimi Albakri still expects at least a 40% 
take-up rate for Lot 15 by June 2018.

“The time has come for us to deliver a 
fresh, new edge to Subang Jaya through 
Lot 15, a high-rise development within the 
planned urban centre of SJCC that will gen-
erate the mature township of Subang Jaya.

Property developers open to rent-to-own
experience living in a rented place before 
they actually own it.

“Th e [RTO] scheme will also help to mit-
igate projects or developments from being 
empty and untenanted which may result 
in unnecessary maintenance,” Anwar says.

Not without hurdles
However, both Anwar and Ho warn that of-
fering RTO or similar schemes come with 
their set of challenges.

For one, to do so, a property developer 
will need to be in a strong fi nancial posi-
tion to be able to absorb or mitigate any 
risks that arise.

“In order to implement RTO, developers 
will require a healthy cash pile as the scheme 
puts a lot of fi nancial stress on cash fl ow. 
Aside from that, there is always the possibil-
ity that the homeowner may opt out of the 
agreement at the end of the rental tenure.

“Other concerns include timely rental 
collection, upkeep of the property, higher 
cost incurred as well as more administrative 
work,” says Ho.

Anwar says there is the possibility that 
tenants may default on rents and tenants 
who may not exercise their right to purchase.

“For the latter, developers will have to 
refurbish the property before it can be sold 
which will result in the inability to recognise 
immediate sales for the developer,” he shares.

Ho suggests that banks consider providing 
special loan packages to homebuyers who 
take on RTO schemes as this will encourage 
developers to adopt such schemes.

It is also crucial to regulate the RTO in-
dustry to protect both parties — property 
developer and homebuyer, Ho adds.

Ongoing RTO schemes
Currently, both property developers pro-
vide RTO schemes for selected develop-
ments. For Mah Sing, its RTO programme 
is offered to purchasers of its shops and 
commercial spaces.

“Th is is very relevant for business oper-
ators because they would not be required 
to fork out a big capital outlay to start oper-
ations. With RTO, they are able to fi rst rent 
and eventually own the property,” Ho off ers.

For UEM Sunrise, its RTO schemes are 
currently off ered to buyers of completed 
projects.

“Other than providing the opportunity 
for buyers to consolidate their finances, 
be it disposing their current property or 
waiting for their salary increments, this ar-
rangement is also a means for the buyer to 

Anwar: RTO enables homebuyers to plan 
their  nances and facilitate their borrowings. 

Ho: Banks should provide special loan 
packages to RTO takers. 
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“The development concept for Lot 15 
caters to urbanites looking for an intercon-
nected development where commuting is 
seamless,” he said in his speech during the 
launch yesterday.

Wan Hashimi added that after more than 
40 years, Subang Jaya continues to be a 

vibrant township and model sustainable 
community.

“It is a benchmark for other township de-
velopments in the country and a testimony 
of our expertise in developing sustainable 
townships and communities,” he added.

Facilities of Lot 15 include a floating 

Wan Hashimi (left) and person-in-charge of SJCC and integrated development Yeoh Wei 
Ling at the launch of Lot 15.

HARIS HASSAN | THE EDGE
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pavilion, swimming pool, Jacuzzi, chil-
dren’s pool, multipurpose hall and deck, 
gymnasium, sauna room, BBQ area, play-
ground, sky gardens and rooftop edible herb 
gardens.

Th e development is a “transit adjacent 
development”, an interconnected develop-
ment with facilities and amenities within 
close reach.

It is a 500m walk away from Subang Jaya 
LRT station and is accessible via the Federal 
Highway, New Pantai Expressway, Daman-
sara-Puchong Highway, New Klang Valley 
Expressway and Shah Alam Expressway.

Sime Darby Property is also off ering free 
legal fees on sale and purchase Agreements 
(SPA) and disbursement, free loan legal fees 
and disbursement as well as free mainte-
nance fees for 12 months.

A special additional discount of up to 3% 
is also available for Sime Darby Property 
PRIME members.

PRIME is a loyalty and reward programme 
off ered to Sime Darby Property homebuyers.

Construction for Lot 15 will commence 
in February 2018 and is slated for comple-
tion in 42 months.

This first appeared on www.EdgeProp.my.
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BY  RACHEL CHEW 

The world’s biggest online shopping fes-
tival – 11.11 Global Shopping Festival 
organised by Alibaba Group Holding 
Ltd in conjunction with Singles’ Day 
on Nov 11 made headlines around the 
world when it generated a record high 

gross merchandise volume (GMV) worth US$25.3 
billion (RM106 billion) in just one day.

GMV is a term used in online retailing to indi-
cate the total sales in dollar value for merchandise 
ordered within a certain time frame.

According to Alibaba’s press statement on Nov 
12, the US$25.3 billion of GMV was settled through 
Alipay, an increase of 39% from 2016. Meanwhile, 
the mobile GMV settled through Alipay accounted 
for 90% of the total GMV.

While it remains debatable whether online retail 
will replace traditional retail, the fact is the industry 
is shifting from the traditional concept of shopping 
where the consumer “goes” to the product to the 
product “comes” to the consumer. Th is evolution 
has opened up a new retail era.

Hamburg-based online statistics company Sta-
tista predicts that Malaysia will record US$1.07 
billion revenue from e-commerce in 2017 which 
is an estimated annual growth rate of 18.7% (2017 
to 2022) resulting in a market volume of US$2.5 
billion by 2022.

Statista also predicts that Malaysia’s online re-
tail penetration will hit 47.9% in 2017 and climb 
to 63% by 2022.

These positive growth predictions about the 
online retail industry have raised concerns that it 
is threatening businesses done through brick-and-
mortar stores.

The future of malls
According to a Future of Shopping survey carried 
out by EdgeProp.my from Nov 3 to 13, only 6% of 
168 respondents never shopped online. Th e ma-
jority of respondents (55%) said they sometimes 
shopped online while another 39% were more 
certain and replied that they defi nitely did shop 
online.

Some 61% of the respondents said they would 
shop online increasingly more while 23% said they 
would not. Another 16% were not sure.

Henry Butcher Retail managing director Tan 
Hai Hsin says although online retail has grown, 
it has not signifi cantly threatened the retail mall 
business in Malaysia, at least for now.

“Consumers are still visiting shopping malls 
especially large shopping malls, during weekends. 
But, yes, compared to two years ago, they [consum-
er] are buying certain things from the malls less,” 
Tan tells EdgeProp.my.

Th is is indicated in the EdgeProp.my survey 
results which revealed that the top reason for vis-
iting the mall is to frequent the F&B (80%) outlets 
there, followed by grocery shopping (65%) and to 
go to the movies (60%).

“Visiting shopping centres is part of the Malay-
sian consumer lifestyle, especially during week-
ends. It is a family outing, a place for gathering 
with friends, a movie day, a relaxation spot with 
free air-conditioning, and an exciting and feel-good 
place. It is a one-stop centre for grocery shopping, 
fashion buying, dining and entertainment,” Tan says.

He adds that the “multi-functional” role of 
shopping malls is key to their survival amid strong 
growth of online retail.

Stratos Consulting Group Sdn Bhd managing 
director Tina Leong shares a similar view that 
there are shopping malls that continue to per-
form well despite the rising popularity of online 
shopping.

“Some shopping malls have continued to per-
form commendably well, not only their restaurants 

LOW YEN YEING | EdgeProp.my

Where are shopping centres 
heading in the digital era?

and entertainment outlets, but also other types of 
shops, including fashion. One could argue that 
whilst online sales have impacted retail sales in 
malls to some extent, the greater impact has been 
from Malaysia’s economic downturn,” she says.

The consultants’ view is aligned with Edge-
Prop.my’s survey results as more than half of the 
respondents (54%) said they were confi dent that 
malls would continue to thrive. Only 5% believed 
that malls would not have a future.

“Moving forward, we foresee shopping malls in 
Malaysia evolving or innovating further to cater to 
the social and communal aspects of living; and to 
the change in people’s lifestyles,” Leong concludes.

Meanwhile, Henry Butcher’s Tan also believes 
that while the online retail trend will continue to 
grow, it will not replace brick-and-mortar retailers.

“One of the reasons is that traditional retailers 
in Malaysia are already introducing online facilities 
as an alternative distribution channel to their cus-
tomers. Secondly, there is a trend among pure-play 
online retailers to set up physical stores because 
their loyal customers tell them that they still want 
to feel and try their products.

“Successful retailers in the future are the ones 
who are able to sell their products through mul-
tiple channels, including through physical stores, 
desktop, tablet and mobile phones,” Tan concludes.

Tan: Consumers are 
still visiting shopping 
malls especially large 
shopping malls, during 
weekends.

Leong: Some shopping 
malls have continued to 
perform commendably 
well.

HARIS HASSAN | THE EDGE
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BY  NATALIE KHOO

If Stephanie Chai looks familiar 
to you, it is no surprise as she 
was previously a TV person-
ality and a model in Malaysia. 
However, Chai found her true 
calling as an entrepreneur. 

Five years ago, after a dare from a 
friend, she formed The Luxe No-
mad, a luxury villa-booking portal 
featuring more than 1,800 proper-
ty listings from all over the world.

In 2016, Luxe Nomad ventured 
into the property management sec-
tor. Th is means that customers can 
now check into properties that are 
managed by Th e Luxe Nomad. Cur-
rently, the group is managing 37 
villas in Bali and six in Tokyo.

“Naturally, the next step of ex-
pansion would be to go into man-
agement. You can book with us and 
check into a Luxe Nomad proper-
ty. For us, we are building a brand 
and we are stamping that brand on 
diff erent villas and apartments. We 
also list them on other platforms 
such as Airbnb as our goal ulti-
mately is to maximise bookings,” 
Chai tells EdgeProp.my follow-
ing her earlier appearance at Th -
eEdgeProperty.com’s (now known 
as EdgeProp.my) FB live showcase 
on July 22 held in conjunction with 
the launch of Malaysia’s fi rst virtual 
property expo VPEX 2017.

Listening to her calling
Chai shares that it was a friend 
who suggested the business idea 
behind Luxe Nomad to her, know-
ing that “I like staying in nice plac-
es but not pay a lot for them”.

“My friend sent me a link to this 
website based in the States called 
Jetsetters.com and after fi ve min-
utes, I emailed him back and said 
I am doing it. I just somehow knew 
that I should do it but I had no idea 
it would be so much work. I went 
from working one to two days a 
week to almost six to seven days 
while earning a lot less.

“If someone says being an entre-
preneur and running a business is 
easy, then they haven’t done it yet. 
It is a 24/7 job and very diffi  cult to 
switch off ,” Chai says with a laugh.

“Having said that, it is amaz-
ing to be in a position where I can 
create, dictate and basically form 
something out of nothing.

“When we started Th e Luxe No-
mad, there were already many trav-
el accommodation booking sites 
but nothing in the luxury segment 
and nothing inspirational. And for 
me who loves to travel, travelling 
should be like dreaming,” she says.

“Let’s be fair. Who does not like 
staying in a fi ve-star hotel? I like 
staying in nice places and one of 
our promises is to provide aff orda-
ble luxury to our customers. For 
example, a fi ve-bedroom villa in 
Phuket with a chef and a butler 
will cost less than a fi ve-star hotel.

“I always like aiming for the mid-
dle to the upper-middle income 

Villas in Japan and Thailand that you can book under The Luxe Nomad.

OOOOnee off oouur 
pppromiissess iss 
toooo pproovvidde 
aafffoorddaabble 
luuuuxuuryy 
toooo oourr 
ccuusttommmeers..”
—— Chhai

From luxe villa bookings to 
property management

Different set of challenges
Chai’s days in the media industry 
have not gone to waste as she puts 
her experience to good use in her 
current business.

“For instance, when I was in the 
TV and modelling industry, I learnt 
a lot from a couple of my agents who 
taught me about negotiation skills. 
I also picked up some tips from my 
father who ran his own business. 
When you are in the TV industry, 
you are constantly travelling and you 
have to be adaptable and work with 
people of diff erent cultures. Similar-
ly, when you are an entrepreneur, 
you cannot be rigid. For example in 
Asia, you have developed countries 
like Singapore and then you go to 
Indonesia where things are not as 
black and white,” Chai explains.

Th e Luxe Nomad initially started 
out as a fl ash sale site but Chai de-
cided to turn it into a full-fl edged 
luxury villa online booking plat-
form following the good response.

“At a certain point, people be-
come immune to sales. It is like 
going to a departmental store that 
is constantly having a sale, and 
people don’t get excited anymore.

“We saw the numbers piling in 
for the villa market, hence the full 
pivot. Th at was when we also saw 
our revenue double. That move 
really paid off , but then again, not 
every pivot in the start-up industry 
works,” says Chai.

As the CEO and founder of the 
company, Chai oversees marketing, 
IT, customer service and overall 
strategy.

“I am looking at potential acqui-
sitions and speaking to diff erent 
potential partners. Interestingly, I 
have never done mergers and ac-
quisitions before but it is integral 
to our future,” she stresses.

“It is vital to fi nd investors who 
share the same vision as you.”

What it takes to make it
One of the practices that Chai 
adopts at work is that she always 
looks for someone with a better 
skill set than herself in the areas 
which she is not familiar with.

“Having said that, I also need 
to understand and learn what it is 
all about. I may not ace in that area 
but I can play around with it. How 
can I manage people if I don’t know 
what they are doing?” Chai notes.

“Don’t simply take money from 
anyone. You don’t want to fi ght with 
your investors down the line in the 
future. Th ere will be diff erences in 
opinions but it should be with in-
vestors that share the same value 
and vision as you.

“Secondly, do not fudge the 
numbers. It is always better to 
under promise and over deliver. 
Always be realistic with how big 
your market is and how much you 
can grow. Even after being in this 
business for fi ve years, I don’t sit 
back and assume it will always be 
a bed of roses. You constantly need 
to be on your toes,” Chai concludes.

“As most of our bookings come 
from the Asia-Pacifi c region, they 
[the customers] only have that 
much of leave to take and so lack 
the time to travel further to the US 
and Europe,” Chai elaborates.

groups. If you want to compete 
with the likes of Expedia and Book-
ings.com, you will need millions 
of dollars to do so. Niche spaces 
are something that giants over-
look, but it gives opportunities 
to entrepreneurs such as myself,” 
she shares.

Currently, Th e Luxe Nomad has 
more than 123,000 followers on In-
stagram but where do the bookings 
usually come from?

“Our customers come from Sin-
gapore, Hong Kong, Australia and 
Malaysia. When I fi rst started out, 
because I am from Malaysia, 
so naturally, our custom-
ers were also from Malay-
sia. But unfortunately, for 
us, the Ringgit has taken 
a hit in recent years. Trav-
ellers are very sensitive to 
currency movements, so 
Malaysians went from No. 
1 to No. 4.”

Fo r  S i n g a p o r e a n s 
who are earning S$5,000 
(RM15,400) a month, they 
can spend S$200 to S$300 
per night in Bali. Th e most 
popular places among Th e 
Luxe Nomad’s customers 
are Australia, Singapore and 
Hong Kong.






